













































Professional Pride 21,733 7.6% 1.6% 473
Savvy Suburanites 30,083 10.5% 3.0% 349
Enterprising Professionals 11,877 4.1% 1.4% 295
Metro Renters 14,549 5.1% 1.6% 317
Soccer Moms 25,958 9.0% 2.9% 312
Home Improvement 24,101 8.4% 1.7% 494
In Style 9,218 3.2% 2.2% 146
American Dreamers 12,352 4.3% 1.5% 287
Barrios Urbanos 4,623 1.6% 1.0% 161
Bright Young Professionals 17,127 6.0% 2.2% 271
Young and Restless 26,754 9.3% 1.7% 548
Metro Fusion 10,259 3.6% 1.4% 255
NeWest Residents 7,040 2.5% 0.8% 306
Total 287,161 100.0%
LifeMode Group Households Percent HHs Percent US HHs
Affluent Estates (L1) 64,816 22.57% 9.9%
Upscale Avenues (L2) 14,178 4.94% 5.7%
Uptown Individuals (L3) 14,866 5.18% 3.8%
Family Landscapes (L4) 59,458 20.71% 7.5%
GenXurban (L5) 19,674 6.85% 11.4%
Cozy Country Living (L6) 6,463 2.25% 12.0%
Ethnic Enclaves (L7) 26,446 9.21% 7.1%
Middle Ground (L8) 30,353 10.57% 10.9%
Senior Styles (L9) 926 0.32% 5.8%
Rustic Outposts (L10) 0 0.00% 8.2%
Midtown Singles (L11) 39,877 13.89% 6.2%
Hometown (L12) 2,234 0.78% 6.1%
Next Wave (L13) 7,383 2.57% 3.9%
Scholars and Patriots (L14) 487 0.17% 1.6%
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